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Lessongrom the Kennedy Center: Optimizingpportunities for arts
educationthrough partnership, strategy andmpact

Mario Rossero, Senior Vice President, Education



THE
KENNEDY  Framing Question

Looking at Kennedy Center PréK
School and Community
Programs-- What are we noticing
and hearing from the field?




THE
KENNEDY  Our Strategic Direction

Center -wide Mission

Ast he nationds performing arts cent

President John F. Kennedy, we are a leader for the arts across
America and the world, reaching and connecting with artists, inspiring
and educating communities. We welcome all who create, experience,

learn about, and engage with the arts.

Three Center -wide Pillars
World Class Arts & Powerful Education 6 Living Memorial

Education

Addressing Arts Education challenges and accelerating best practices by
providing model programs that strive to serve:

Every Art Form --Every Age --Everywhere.




THE

KENNEDY | |
CENTER Honoring President Kennedyos 100

ASERVICE
AJUSTICE
AFREEDOM
ACOURAGE

AGRATITUDE

We celebrate Citizen
Artists who live up to

t hese 1 deal
creativity, innovation,
and collaboration.




THE
KENNEDY ' }
CENTER School & Community Programs (PreK-12)

DC School and Changing Any Given Turnaround VSA Network
Community Education Child Arts
Initiatives Through the
Arts _ A Students with
A Tailor-made A Arts A Collective | | A School Disabilities
partnerships/ Integration Impact Reform A 1025 school
residencies A 7 schools A 23 school | | A 68 schools districts
A 22 schools A Virginia districts A 36 Districts A 1242 schools
A DC Public A 19 states A 15 States R 42 states. DC
Schools & PR and DC & PR o
*not on map




NATIONAL AND LOCAL THE
PREK-12 SCHOOL AND KENNEDY
COMMUNITY PARTNERSHIPS CENTER

I NATIONAL PARTNERSHIPS ~ LocaL PartnersHips | 11

A ANY GIVEN CHILD SITE i\\? D.C. PUBLIC SCHOOL
INITIATIVES

ARTEARTRS N s (D FON @ TURNAROUND ARTS SCHOOL
ANYGIVENCHILD €, remnaroune: CL:‘(?SM @ PARTNERS IN EDUCATION @ CETA SCHOOLS I




THE
KENNEDY STUDY #1: The Effects of the Arts on Students in

CENTER Urban Schools and Communities

Purpose : To examine the cognitive (student creative/higher order
thinking ) and behavioral (student engagement ) effects of teaching
artist residencies on 4" and 5% grade students in Kennedy Center
partner schools across the District of Columbia.

| listen to what others say about my art work so | can make it
better.
t Tt LA A LA A A |
Rarely Sometimes Often

| ask questions that begin with “Why” and “How” when we talk
about art work. .

f L LA O LA I O |

Rarely Sometimes Often




THE
KENNEDY STUDY #1: The Effects of the Arts on Students in

CENTER Urban Schools and Communities

Indicators of creativel/higher order Indicators of student engagement
thinking that showed the most that increased during the course of
significant positive change: the artist residency:

» | ask questions that begin
with “Why” and “How”
when we talk about art
work.

« | act out or dance to
illustrate stories.

« | give presentations in front of

: others for school projects.
« | come up with unusual

solutions to problems when |
am creating something artistic.

Engagement Measure Reliability:
Cronbach alpha beginning of residency = .802
Cronbachdés alpha end off residency




THE
KENNEDY STUDY #2: Student Engagement in Kennedy Center

CENTER Performances, Events, and Tours

: Prior
Purpose: To determine how students _ Knowledge

across age groups (ele.mentary, middle,
high) engage with music, dance, and ;
theater performances and tours offered
P Connection
by the Kennedy Center. .
Lives

SAMPLE STUDENT POLL QUESTIONS:

1. Have you ever taken music lessons (on an instrument or singing)?
Never In the past, but not now Yes, and | still do

2. Did you and your class talk about the music performance or rehearsal before
coming to the Kennedy Center today?
Not at all No, not really Yes, sort of Yes, for sure



THE
KENNEDY

CENTER Performances for Young Audiences

2016/2017 Season

10 shows

187 Performances

36,965 audience
members reached

PreK through 12th Grade

To o o To I

2016/2017 National Tour

A Elephant & A 3 IVe Sr@i a Play!

1 192 Performances

T 44 cities in 23 states

T 6 cities in Ontario, Canada

T 126,000 audience members reached
i PreK through 3! Grade

aCwha ¢1 9 ah] ¢l
is one of the most effective
supernatural comingof-age stories
out there. It should provoke
thoughtful discussion for young
adults and "old" adults alike, sending
I ¥S¢ GAy3At Sa dzLJ
-BroadwayWorld




THE
KENNEDY STUDY #2: Student Engagement in Kennedy Center

CENTER Performances, Events, and Tours

Engagement by Arts-Specific Lessons
A 88% of students reporting

being engaged. -
A Students who are currently ™ -

taking arts lessons reported .

11% GREAT ER engagement

Never taken art-  Taken art-specific Currently taking art-
than those WhO never tOO k artS specific lessons lessonsin the past  specific (n=88)
(n=169) (n=168)

lessons. |
Engagement by Class Preparation

3.08

Prepared (n=210) Unprepared (n=215)

A Students who were prepared in
class reported 6% GREATER
engagement than students who
were not prepared in class.




THE
KENNEDY STUDY #3: Local and National Programs:

CENTER Assessing Access, Capacity, and Impact
]

Purpose : To learn more about the role and influence of the Kennedy
Center on the field of arts education. This survey is part of a cross-
program research study on the history and status of capacity

building, equitable access, partnerships, and impact in the Kennedy
Centero6s |l ocal and national progr

Constructs Measured Across KC Programs

_--

impact
equitable access

capacity building

partnerships




THE
KENNEDY STUDY #3: Local and National Programs:

CENTER Assessing Access, Capacity, and Impact

Our program members have a clear sense of their

roles and responsibilities. (e

Members have their viewpoints respected and 78

valued. '

The collaboration among members of our program 639 570

IS productive.

What we are trying to accomplish with our program
would be difficult for any single organization to .822
accomplish by itself.

Thehighert heohl ecti vecoef fi cacy
the greater the access score for students
with disabilities and English Learners.



THE

EEN'I}IEBY Partners in Education 2017 Annual Meeting: Takeaways

A Teams gain uo-date arts policy and advocacy toolsas well as effective
methods formeasuring impactind program implementation

A ¢SlIyYya gA0K KAIKSNI fSgSta 2F ao2ff.
Increased access for students with disabilities and English learners

A Teams noted areas they are successful and in which areas they need
Improvement.

Partnership Team Self Evaluations

Strength = Needs Improvement

Research and Evaluation
Communication and Advocacy
External Collaboration

Strategic Planning and Visioning
Professional Development Programs

Partnership Team Building

Leadership

0% 20% 40% 60% 80% 100%







